[image: image1.png]*Voieasgiiir Choica”




PUBLIC RESPONSES

The “Voice your Choice” communications campaign was launched on 2 February 2000 with the objective of raising public awareness of the Regional Council’s investment plan for the next ten years and to seek responses from the community. Through providing the public with information on the proposed areas for investment and encouraging their feedback, it was hoped that community members would take this opportunity to informally provide the council with their opinions on investing in the region’s future.

“Voice your Choice” ran for a month, with a good response rate. Members of the public have been able to put forward their opinions and suggestions through a variety of channels and it is evident from these responses that there are several areas which people consider important for future planning.

At 3 March, 96 replies have been received, although there will probably be further responses. Requests for further Long Term Financial Strategy (LTFS) information are still being received, suggesting that further feedback can still be expected. An overview of the information that has been received sees the following:

RESPONSE TYPES

A variety of media was used to create public awareness of this campaign, providing the community with quality information on the LTFS options available, and encouraging them to “have their say”. Various options were presented which informed people on how to ‘Voice [their] Choice’. An assortment of response types was utilised with some proving to be more popular than others, as can be seen in the following table:

RESPONSE TYPE


RESPONSE RATE

0800 Phone Line


10

WRC Forums Website


18

E-mail


10

Free Post to WRC


5

Fax to WRC


2

Response Form in Elements


50

Flier (request for further information)


38

Included in the February edition of Elements was an insert including LTFS information and a ‘response coupon’ people could complete with any additional opinions they wished to express. This was a simple means for people to respond and as seen in the table it has been well employed. Over half of the respondents used this method, emphasising its effectiveness.

The alternative response methods were not used as frequently as the Elements form. Initially, in line with societal trends, the technology based response forms such as the Forums website and e-mail were well utilised. However use of these was seen to slow considerably throughout the campaign.

While use of the 0800 phone line was not overwhelming as a response method, it proved to be an effective means for people to make general enquiries about the campaign and determine how they could obtain additional information about the LTFS plan. A further 13 calls like this were made to the phone line. The after hours answer service has played a useful role also.

Fliers were developed primarily to encourage people to seek more information on the LTFS plan and this campaign. These were widely distributed, in such places as libraries and Park and Rides, and response from this has been pleasing. A copy of Elements has been sent to all those who returned fliers.  Many fliers were distributed in the latter part of the campaign, suggesting that response from these could still be expected.

ISSUES COVERED

The “Voice your Choice” campaign outlined the main areas being proposed for the Council’s LTFS, these being:


A High Quality Environment

· Investing in our region’s natural and physical resources

Healthy People in a Safe Region

· Investment to protect communities from flooding

· Investing in our special places





A Prosperous and Viable Region

· Investment in preventing Bovine Tb

· Investment in public transport


A Strong and Inclusive Regional Community

· Developing closer links with the regional community

The response rates for these areas can be seen in the following table. Two additional categories cover responses on ‘rates spending levels’ and ‘other’:

TOPIC AREA
RESPONSE RATE



Environment


15

Flood Protection


6

Special Places


11

Public Transport


32

Bovine Tb


1

Regional Economy


5

Community Linkages


6

Rates Spending


23

Other (this also includes respondents who made no additional comments)

18

(Note: some people expressed an opinion on more than one issue)

One can see that two main issues appear to be of interest and concern to those who submitted an opinion – public transport, and the proposed rates increase. 

The majority of comments regarding public transport have been positive, with people highlighting the need for further development and investment, and seeing it as a vital component in protecting our environment and future. On the other hand, a small group questioned the Council’s funding of public transport and commented that they did not consider public transport a convenient way to travel. The issue of Transmission Gully has also been raised with a mixed reaction, however most people are supporting its development, sooner rather than later.

Of the respondents who mentioned rates, all expressed a strong opposition to possible increases. They do not believe an increase in rates is justifiable, especially for those living on a fixed income unable to afford increases. Many of these people are older and believe they should be more looked after in the later stages of their lives, rather than facing increased costs. 

Maintenance of the environment in general has been deemed important, as has further investment in the region’s Special Places. Many people said they enjoy these areas and do not want to see them greatly changed or harmed. A few people suggested however that not all people use these parks, thus private investment in them may be a more appropriate means of maintaining them.

As seen in the table several issues generated fewer responses perhaps indicating respondents saw these a lesser priority for future investment. Several issues are more sub-region specific, for example investment in Bovine Tb is more suited to those in the Wairarapa who suffer from this problem. Similarly, flood protection is more topical in the Hutt Valley. This could be a factor in the smaller number of responses attributed to them. Responses for these issues generally indicated a need for further investment however.

In terms of the Council investing in linkages with the community, and in the regional economy, people generally suggested that this type of development is important. However this was not an area that should require extra investment, at the detriment of other areas.

A fairly large group of respondents have raised “other” issues, such as areas not directly related to any of the proposed areas of the LTFS plan or comments regarding responsibilities that do not lie in the WRC’s jurisdiction. Also in some cases no additional comments have been made.

The response form included in the February edition of Elements included a table for respondents to complete, in addition to a space for open-ended comments. The table asked respondents to indicate their suggested levels of investment in each of the proposed LTFS plans. Responses to this can be seen in the following table:

PROPOSED INVESTMENT PLANS
INVESTMENT LEVEL 

(NUMBER RESPONDING TO EACH LEVEL)




Should be less


Sounds about right
Should be more

A High Quality Environment


5
19
21

Healthy People in a Safe Region 
(Includes flood protection and regional parks)
4
26
13

A Prosperous and Viable Region

(Includes public transport and Bovine Tb)
9
19
15

A Strong and Inclusive Regional Community


11
24
7

  (Note: Not all respondents using the Elements form completed this table)

Most people appeared to be in agreement with the suggested investment levels for the proposed plans. Results indicate that investment in a high quality environment and public transport is important, while on the other hand less emphasis should be placed on the strengthening of community linkages. This sentiment was also expressed in  comments. 

A question was also posed to those people completing the Elements response form… “I agree it is time for a greater investment in the future of our region”. Respondents could indicate either ‘yes’ or ‘no’ to this. Twenty-eight people answered this question, with the majority (19) favouring greater investment in the Wellington region. Several people objected to this question, due to its indirect manner in asking for an endorsement of rate increases. As already mentioned many people voiced their opposition to rate increases through manners other than answering this question.

RESPONDENTS

The “Voice your Choice” campaign was very large, spread over the entire greater Wellington region, encompassing many people and many geographical areas. Thus it is interesting to see what type of respondents it encouraged. A selection of these details can be seen in the following information:

GENDER
RESPONSE RATE

Male


43

Female


24

Anonymous


29

Close to twice as many males as females provided a response for this campaign. Several of the response types (e.g. e-mail, Forums Website) allowed for anonymous replies, while it was also optional for inclusion of these details on other types. This has resulted in a fairly large group of unknown respondents. 

As with their gender, respondents’ geographic origin was also able to remain anonymous. Despite this the area of some replies can be determined, as seen in the following table:

GEOGRAPHIC ORIGIN


RESPONSE RATE

Hutt Valley

Including: Upper Hutt (5), Lower Hutt (8), Petone (1), Stokes Valley (1)


15

Kapiti Coast

Including: Porirua (3), Titahi Bay (1), Whitby (3), Paparangi (1), Plimmerton (1), Paekakariki (2), Paraparaumu (3), Waikanae (2), Otaki (1)


17

Wellington

Including: Wgtn City (4), Maupuia (1), Newlands (4), Lyall Bay (1), Roseneath (1), Island Bay (1), Kilbirnie (2), Tawa (1), Johnsonville (2), Karori (1)


18

Wairarapa

Including: Wairarapa general (3), Carterton (3)


6

A wide spread of respondents is evident from the table, which is positive due to the nature of the campaign. The respondents have been divided into four broad areas, with each providing similar response numbers. A slight exception to this is the Wairarapa however. These results indicate a well implemented communications campaign, and that WRC issues are of importance to people of the greater Wellington region.

